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shadow.
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17 Digital Reputation Resources: 
The Ultimate Guide to Your 
Digital Footprint By Courtney O’Connell

Before anyone can teach digital reputation it is important 
to fully understand the concepts associated with it. If 
you are new to these concepts and ideas, this first 
chapter gives a comprehensive overview of key points 
and identifies helpful resources for future learning and 
topic exploration.

The explosion of mobile and social technologies means 
that we have to live as if our mother, boss, coach and 
enemies are watching us…because they are. Success 
is a choice in this digital age, and so producing and 
protecting a digital reputation is imperative.
You could choose the path of technology avoidance, but 
it would be increasingly difficult to succeed without 
these digital tools and your reputation could still be 
compromised. Regardless if you elect to use social 
media or have a digital presence, people will be looking 
for you online. When you do not create and manage 
your digital reputation, you allow others to do this for 
you. Would you rather have influence over your 
reputation, or give that control to others?

Research indicates that 92% of children under the age 
of two already have a digital posting about them. Yes, 
what happens offline stays online. This is a fundamental 
shift in society. It is a shift that many of us, from 
schoolteachers to CEOs, have failed to grasp.
Throughout this chapter you'll also find excerpts from 
Erik Qualman's new book, What Happens in Vegas 
Stays on YouTube. We strongly recommend this book 
for anyone that cares about their reputation (both online 
and offline).

Developing Your Digital Legacy:
Determine what you want to stand for as an individual, a 
business, a team or a family. Whether you are a sports 
team or a small business, you need to know your 
identity before you can achieve success. Keep your 
branding super simple. Steve Jobs was proud of the 
things he and Apple decided NOT to do. If you try to 
stand for everything, then you stand for nothing.

1. Personal Branding and Career - Success with a Core 
Purpose Statement | The Brainzooming Group http://
buff.ly/1jCvzIC
2. Reputation Management: Digital Integrity vs. Digital 
Reputation | Socialnomics http://buff.ly/1dIiqNG
3. Branding Strategy Insider | 50 Things Successful 
Brand Managers Know http://buff.ly/1fa2Iwv
4. Defining What You Are, And Are Not http://buff.ly/
1fa4AFu
5. How to Determine The Kind of Image You Want to 
Project and The Tone You Want To Use Online | Social 
Media Impact http://buff.ly/1geNLWw

Being FLAWsome:
The world is a better place because of everyone’s 
imperfections. Admit and own your flaws either as an 
organization or as an individual and the world will think 
you are awesome. Being “Flawsome” is admitting that 
you aren’t perfect. You are awesome because of your 
flaws. Flawsome is described as owning your mistakes 
and taking the necessary steps to correct them. It’s 
about turning a negative into a positive (such as making 
digital lemonade out of digital lemons). Making a 
mistake as a business or as an individual is your 
opportunity to show customers and followers that you 
are awesome by caring enough to correct the flaw.83% 
of customers liked or loved that a brand responded to a 
complaint on Twitter.Yet, 76% of people who complain 
on Twitter do not receive a response from the brand.

6. Twitter as a customer service tool - Confused.com 
case study | Socialnomics http://buff.ly/1geLoTD

7. Social Media Risks Are Real Not Managing Them is 
Irresponsible | Social Media Explorer http://buff.ly/
1fa5W3c

8. How To Deal With Negative Comments on Facebook 
- Social Media Impact - Social Media Impact http://
buff.ly/1fa7xpJ

9. Your Complete Social Media Disaster Response 
Guide | Inc. Magazine http://buff.ly/1geNbIf

http://www.huffingtonpost.com/2013/01/10/children-internet-safety_n_2449721.html
http://www.huffingtonpost.com/2013/01/10/children-internet-safety_n_2449721.html
http://www.huffingtonpost.com/2013/01/10/children-internet-safety_n_2449721.html
http://www.huffingtonpost.com/2013/01/10/children-internet-safety_n_2449721.html
http://bit.ly/vegas-pre
http://bit.ly/vegas-pre
http://bit.ly/vegas-pre
http://bit.ly/vegas-pre
http://buff.ly/1jCvzIC
http://buff.ly/1jCvzIC
http://buff.ly/1jCvzIC
http://buff.ly/1jCvzIC
http://buff.ly/1dIiqNG
http://buff.ly/1dIiqNG
http://buff.ly/1fa2Iwv
http://buff.ly/1fa2Iwv
http://buff.ly/1fa4AFu
http://buff.ly/1fa4AFu
http://buff.ly/1fa4AFu
http://buff.ly/1fa4AFu
http://buff.ly/1geNLWw
http://buff.ly/1geNLWw
http://www.maritzresearch.com/~/media/Files/MaritzResearch/e24/ExecutiveSummaryTwitterPoll.ashx
http://www.maritzresearch.com/~/media/Files/MaritzResearch/e24/ExecutiveSummaryTwitterPoll.ashx
http://www.maritzresearch.com/~/media/Files/MaritzResearch/e24/ExecutiveSummaryTwitterPoll.ashx
http://www.maritzresearch.com/~/media/Files/MaritzResearch/e24/ExecutiveSummaryTwitterPoll.ashx
http://www.maritzresearch.com/~/media/Files/MaritzResearch/e24/ExecutiveSummaryTwitterPoll.ashx
http://www.maritzresearch.com/~/media/Files/MaritzResearch/e24/ExecutiveSummaryTwitterPoll.ashx
http://buff.ly/1geLoTD
http://buff.ly/1geLoTD
http://buff.ly/1fa5W3c
http://buff.ly/1fa5W3c
http://buff.ly/1fa5W3c
http://buff.ly/1fa5W3c
http://buff.ly/1fa7xpJ
http://buff.ly/1fa7xpJ
http://buff.ly/1fa7xpJ
http://buff.ly/1fa7xpJ
http://buff.ly/1geNbIf
http://buff.ly/1geNbIf
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The task of the modern educator 
is not to cut down jungles, but to 
irrigate deserts.

—C. S. Lewis

;
Using Digital Tools:
Social media marketing is a vast landscape. When you decide it’s time you started making better use of social media 
to promote your small business, it’s easy to get distracted for hours looking at all the different social networks. That's 
why using digital tools can help you manage multiple social networks, particularly when it comes to monitoring your 
digital footprint.

10. 5 Super-Easy Ways To Track Your Online Reputation #Socialstrategy - Social Media Impacthttp://buff.ly/
1geMNK3

11. Top 10 SEO Reputation Management Tools Online | Social Media Today http://buff.ly/1geNnrd

12. Online Reputation Management: 4 Free Tools To Monitor Your Brand http://buff.ly/1fa8ePR

13. Free eBook: Digital Tools for the Small Business Manager | Socialnomics http://buff.ly/1fa8Q84

Teaching and Training Your Team:
When your employees, teammates or family members post something digitally, this will have a direct negative or 
positive reflection on them and you. Fool me once, shame on me; fool me twice, shame on you. When something 
negative occurs, you have nobody to blame but yourself, since you didn’t take the time to teach and train your team, 
employees or family. A great first step is to give them this book. By helping others, you are ultimately helping 
yourself. Here are some posts discussing how to best train your team as well as some multimedia/resources you 
might use in a training or classroom to discuss digital reputation.

14. 7 Training Tips for your Social Customer Service Team | Sparkcentral http://buff.ly/1fa9Hpr

15. Free Socialnomics Lesson Plan: Showing our LOVE for educators | Socialnomics http://buff.ly/1geOR4C

16. My Digital Stamp: Erik Qualman at TEDxNashville |YouTube http://buff.ly/1fa9Vg

17. Infographic: How To Train Your Employees To Handle Your Social Media | Mindflash http://buff.ly/1faa96U

http://buff.ly/1geMNK3
http://buff.ly/1geMNK3
http://buff.ly/1geMNK3
http://buff.ly/1geMNK3
http://buff.ly/1geNnrd
http://buff.ly/1geNnrd
http://buff.ly/1fa8ePR
http://buff.ly/1fa8ePR
http://buff.ly/1fa8Q84
http://buff.ly/1fa8Q84
http://buff.ly/1fa9Hpr
http://buff.ly/1fa9Hpr
http://buff.ly/1geOR4C
http://buff.ly/1geOR4C
http://buff.ly/1fa9Vg
http://buff.ly/1fa9Vg
http://buff.ly/1faa96U
http://buff.ly/1faa96U
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68 percent of 
hiring managers, 
hired candidates 
because of 
something they 
saw on social 
media.

Educator Tip!
Encourage students to produce a strong digital 
reputation. If they hide everything online, they lose out 
on the opportunity to impress a potential employer.
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6 Ideas for teaching digital 
Reputation By Courtney O’Connell

Times have changed. Our graduating 
seniors can no longer rely on a one 
page resume to get their first job out of 
college. Our students need a strong 
digital reputation of which they can be 
proud and share with others. Some of 
our students may not want or be fit for 
the traditional career path, which is 
even more of a reason for them to 
leverage the digital tools that are 
available to them. The process of 
teaching our students about digital 
reputation, however, does not begin in 
college. It can start as early as middle 
or high school. Here are six ideas for 
teaching digital reputation across 
multiple levels in education.

1. If Lincoln Had a Twitter Account (middle school): 
When teaching your students about famous figures, 
take the opportunity to infuse a lesson about digital 
reputation. Explain Twitter to your students, and how it 
can be used as a platform to share your message with a 
global audience. Then have each student pick a 
historical figure, and ask them to come up with 10 
tweets this person might have tweeted if Twitter existed 
back then. This is also a great exercise in creative 
writing!
Digital Reputation Lesson: What you tweet says a lot 
about who you are, use it as a positive platform to share 
your message.

2. Use Instagram to Break Negative Stereotypes 
(high school): There are several stereotypes about the 
different peer groups in high school. One example might 
be the 'dumb jock' stereotype about student athletes. 
What if a select group of student athletes got social 
media training and shared access to an Instagram 
account. They could document the real life of a student 

athlete with behind the scenes pictures and videos. This 
could show students at practice, their meals illustrating 
the importance of eating a healthy diet, studying on the 
bus on the way to an away match, and more. Swap out 
student athletes for any group of students and you could 
do some serious damage to those nasty stereotypes.
Digital Reputation Lesson: Your pictures tell a story to 
your followers. Be thoughtful about what you want for 
your story, and leverage these tools for social good.

3. The Vine Chemist (middle/high school): Doing 
something cool in Chemistry next semester? Capture it 
on Vine. As an in-class assignment have your students 
create a six second 'how-to' video on Vine showing how 
to create a chemical reaction. The time crunch will 
definitely force them to get creative. It will also engage 
them in a new and exciting way.
Digital Reputation Lesson: If you have a special talent 
or skill, digital tools make it very easy to share that skill 
with the world.
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4. There is Something To Do on Campus (college): 
We have all heard the college student call home to 
complain that there is nothing to do on campus. The 
truth is that there is actually tons to do on campus! One 
of my favorite social media campaigns is #dontsithome. 
The campaign was started by Amanda Morrison who is 
documenting all of her adventures around the New York 
and the Hoboken area on a variety of social media 
platforms. Her mission is to show people all the great 
things to do around town so they get out and enjoy life. 
This model could easily work in a college setting to help 
promote all of the great things going on around campus. 
The trick will be to select the right students and train 
them on how to use social media to tell the stories of 
their adventures. Bonus, your admissions office might 
get some great content from it!
Digital Reputation Lesson: Everyone can be a digital 
storyteller if they have a purpose and the right training 
on the appropriate digital tools.

5. YouTube Star Assembly (middle/high school): 
Have you seen the new ads for YouTube? The ads 
share snippets of videos from young people who have 
used YouTube to build a base, share their message, and 
make a name for themselves. I'm not talking about the 
"Charlie bit my finger" YouTube stars. I am talking about 
the young people giving cooking lessons or makeup 
tutorials on a channel that garners thousands of views a 
day. That is a very empowering message for young 
people. Bring in one of these YouTube stars for a school 
assembly to talk about what it takes to build a following, 
develop good creative content and use YouTube as a 
positive platform to share your message with the world.
Digital Reputation Lesson: Success in the digital age 
takes hard work and determination. The tools level the 
playing field to some degree, but you still have to hustle 
if you want to build a name for yourself.

6. Tweet It Up With The Best of Them (college): 
Thousands of Twitter chats happen each week. There is 
a hashtag for just about any discipline, and professionals 
are jumping on and connecting with other professionals 
across the world about topics related to their discipline. If 
you are teaching a senior seminar in a certain major, 
teach your students how to participate in these Twitter 
chats. Then create an assignment where they jump in 
and join one. Perhaps they blog about their experience 
or write a brief reflection. This will teach them a great 
habit to get into if they want to be well-connected in their 
field.
Digital Reputation Lesson: Networking can be 
amplified when we use digital tools. Forget the small talk 
at events and conferences. A Twitter chat gives you a 
chance to talk about real issues and topics with a much 
bigger group of people!

When we approach 
digital reputation in an 
empowering way it 
allows us to reframe 
the conversation. 
Instead of nagging 
students about not 
posting party pictures 
on Facebook, we can 
empower them to 
build a digital 
reputation that aligns 
with the legacy they 
hope to achieve. If we 
build the conversation 
in that way from the 
beginning then they 
will choose to be 
cautious about what 
they share because 
they will already 
understand the big picture.

You have one new friend request.

Connect with Erik Qualman and 
Socialnomics on social media.

@equalman

@Socialnomics

Erik Qualman Facebook 
Fan Page

Socialnomics Facebook 
Fan Page

Erik Qualmann on LinkedIn

Socialnomics Blog 

Erik’s Website

https://www.facebook.com/DontSitHome
https://www.facebook.com/DontSitHome
https://www.facebook.com/pages/Erik-Qualman/126299570748660
https://www.facebook.com/pages/Erik-Qualman/126299570748660
https://www.facebook.com/pages/Erik-Qualman/126299570748660
https://www.facebook.com/pages/Erik-Qualman/126299570748660
https://www.facebook.com/pages/Socialnomics/205436835470
https://www.facebook.com/pages/Socialnomics/205436835470
https://www.facebook.com/pages/Socialnomics/205436835470
https://www.facebook.com/pages/Socialnomics/205436835470
http://www.linkedin.com/in/qualman
http://www.linkedin.com/in/qualman
http://socialnomics.net
http://socialnomics.net
http://equalman.com
http://equalman.com
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Social media is the ultimate equalizer. It flattens 
hierarchy and empowers those with big ideas and 
hustle to get their message out to the masses. Young 
people today have an incredible opportunity that is the 
envy of many big thinkers that came before them. They  
have a medium in which to share their ideas and 
passions with the world quicker, cheaper and further 
reaching than ever before. They can blog.

We need to teach young people how to blog. Plain and 
simple, the single most empowering thing one can do 
for a student is help them find their voice. Today, we 
can’t stop there, we must also help them find and 
amplify their digital voice. When I was working at 
Rutgers, I taught our student leaders how to blog. Here 
are a few lessons I learned from this experience.

Lesson #1: First critique, then write

Just because students grew up as ‘digital natives’ 
doesn’t mean they know how to navigate social media 
or blogging like an expert. It is important to have 
students identify what makes a good blog post before 
they write their own. Have students start by being the 
critic before they are a writer. Have them find a blog 
post that resonates with them, and ask them critique 
the content, design, voice etc.

Lesson #2: Give them autonomy

Give them some autonomy when it comes to what they  
will write about. At Rutgers we gave our students an 
“experiential checklist” (comment below if your 
interested in seeing the checklist, and I will send it to 
you) with 25 items from which to choose. Over the 

course of the semester they picked 3 experiences to do 
and then blog about. A few sample experiences are:

Interview a parent of an incoming college student and 
write about the experiences, fears and feelings 
associated with sending a child to college.

Attend a meeting of a club as a non-member, and write 
a critique of how they run their meetings.

Watch 3 different movies set on a college campus and 
write about the way the media depicts the college 
experience.

Lesson #3: Make it real

Use an actual blog. So many universities say they use 
blogging in classes, but really its just the LMS “blog 
function”. We used Blogger one semester and 
WordPress the others. It doesn’t really matter what you 
use, as long as it is real. When it’s an actual blog it 
feels real and students are more compelled to make it 
a good post. Posts are shared on Facebook and 
Twitter, and students learn to take pride in their work. 
Also they are starting to build their digital footprint, as 
the content will be searchable if it is on a real blogging 
platform.

Young people are our future leaders, and they will need 
to have a strong digital reputation among many other 
skills and traits to thrive as a leader. Infusing blogging 
into the curriculum and co-curriculum will empower our 
students to be digital leaders, and teach them an 
important skill they can use in just about any industry 
they enter upon graduation.

teaching Students 
how to Blog By Courtney O’Connell

For a sample blogging 
curriculum see page 15.
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If your LinkedIn 
profile is 100% 
complete you will 
receive 40x 
more job and 
business 
opportunities.

Educator Tip!
Next time a student asks you to look at their resume, 
makes sure you also take some time to help them with 
their LinkedIn profile. This generation cannot rely solely 
on a resume to obtain a job in the digital age.
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 After meeting a fellow student entrepreneur at Michigan State University 
over a cup of coffee, Megan had a bright idea. She thought, if so much good 
can come from one meeting over a cup of coffee, why not try and do this 
once a week. She decided she would start a blog about her experiences, 
and 52cups.tumblr.com was born.

She called it an experiment because she knew meeting 52 new people 
would change her life, but she didn’t know how. She never expected that the 
project would turn into an international adventure across 29 cities in seven 
different countries. Over the course of the project she talked to people age 
six to eighty-six: from thought-leaders like Steve Wozinak and Seth Godin to 
artists, educators and entrepreneurs. She found people to have coffee with 
through a mix of serendipity, recommendations from friends and people 
reaching out to her. Each week brought something wonderful and 
unexpected. One week she was on a dairy farm milking cows, the next 
sitting inside the headquarters of Discovery Channel.

The conversations, which were all uniquely different and beautiful in their 
own way, were filled with unique perspectives and wisdom. They shaped her 
approach to her impending graduation and the uncertainty of post-college 
life. After multiple “cups” encouraged her to “travel while you’re young” she 
decided to heed the advice and go on a five-week European adventure after 
graduation. Her plan was to resume her job search when she returned home 
from her travels but she managed to turn five weeks into 14 months of 
nomadic living. She traveled across the United States to visit friends, speak 
at events and later do contract work for Michigan State in various cities.

What started as a bright idea to start a blog and meet for coffee, turned into 
an opportunity for her to make a living and travel the world. Megan offers 
every young person a great example of what can happen when you 
leverage digital tools and use them to produce a strong digital reputation.

Case Study & 
Discussion Guide

52Cups.tumblr.com

Discussion Guide
Materials Needed: Notecards, pens, a 
copy of the case study for each group.

Timing: 30-45 minutes

Instructions: Break up into groups of 
3-5 to discuss the following questions 
and prompts about the case study. 

Action Item: In your group, look up 
52cups.tumblr.com and peruse the 
site.

Discussion Questions:
• If a future employer stumbled 

upon Megan’s blog, what 
assumptions might they make 
about Megan?

• How does this initiative impact 
Megan’s reputation online and 
offline?

• Why would students want to 
produce a digital reputation?

• What advantages can blogging 
offer to a college student?

• What is something you would 
blog about? 

• What did you learn about 
producing a digital reputation?

Action Item: Each person in the group 
should take 2-3 minutes to write down 
their ‘digital stamp’ on a notecard.

After the discussion and final action 
item, bring the bigger group back 
together to discuss their digital stamps 
and the themes that came up in the 
small group conversations.

http://livepage.apple.com/
http://livepage.apple.com/
http://www.52cups.com/post/2713388993/cup22http://www.52cups.com/post/2713388993/cup22
http://www.52cups.com/post/2713388993/cup22http://www.52cups.com/post/2713388993/cup22
http://www.52cups.com/post/8656503491/cup45
http://www.52cups.com/post/8656503491/cup45
http://www.52cups.com/post/5841111121/cup38
http://www.52cups.com/post/5841111121/cup38
http://www.52cups.com/post/6758216392/cup41
http://www.52cups.com/post/6758216392/cup41
http://www.52cups.com/post/4409182072/cup33
http://www.52cups.com/post/4409182072/cup33
http://www.52cups.com/post/2595446323/cup21
http://www.52cups.com/post/2595446323/cup21
http://www.52cups.com/post/11275789903/cup49
http://www.52cups.com/post/11275789903/cup49
http://52cups.tumblr.com/post/12006895852/cup50
http://52cups.tumblr.com/post/12006895852/cup50
http://megangebhart.com/post/23685221242/nomadiversary
http://megangebhart.com/post/23685221242/nomadiversary
http://megangebhart.com/post/23685221242/nomadiversary
http://megangebhart.com/post/23685221242/nomadiversary
https://www.youtube.com/watch?v=bkXyzDFt6qg
https://www.youtube.com/watch?v=bkXyzDFt6qg
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The following is a sample blogging curriculum that was used for a 3-credit leadership course at Rutgers University. 
The curriculum was written by Equalman Studios team member Courtney O’Connell. If you have questions about 
how this can be used in your classroom or how the assignments fit into the larger curriculum for the course, please 
email Courtney at coconnell@equalman.com.

Assignments
Sample Blog Post and Grading Criteria 
Submit the link to the blog post you read, and write a summary of your responses/reactions to the following three 
prompts.

• Find a leadership blog post that resonates with you and talk briefly about why you chose this post.
• Identify 3-5 aspects of the post that made you choose it (i.e. writing style, design, layout, visuals, multimedia 

use, etc.). 
• Note 1-3 grading criteria we should use when grading the class blog posts.

Experiential Checklist and Blog Posts
Students will select 3 items from the experiential checklist (see list on next page) that they will complete over the 
course of the semester. Students will need to write a blog post about each of their three experiences.  These blog 
posts will be divided up over time to ensure a lively discussion all semester long. The blog posts will serve as 
documented student reflections, and simultaneously enhance the students’ ability to write for a social media platform. 
Each experience must come from a different category on the check list. 

To earn full credit, students must:
• Discuss the experience in detail.
• Identify how the experience influenced their understanding of student leadership.
• Use some sort of photograph or other form of multimedia in the blog post to illustrate a point and/or create a 

visual.
• Use sophisticated sentence structure, no grammatical errors, and excellent attempt and blog writing style.

Sample Blogging 
Curriculum

Recommended Text

What Happens in Vegas Stays on 
YouTube  by Erik Qualman

mailto:coconnell@equalman.com
mailto:coconnell@equalman.com
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Personal Interviews
Student Leader: Choose the president or a “manager level” staff member from the Student Life team 

Employer: Choose someone that works for a company that hires college graduates and discuss what employers 
are looking for, in terms of one’s leadership skills, when hiring for their entry level positions.

Student Leader (non-RU): Connect with a student leader on another college campus. Identify common 
experiences and/or challenges that you both face as student leaders. Reflect on how campus culture impacts 
one’s experience as a student leader.

Professional staff member that supervises student/graduate/pro staff: Discuss what they have learned 
about leadership through the process of supervising staff.

Your mentor/Someone you look up to as a leader: Reflect on “their story”, and what others can learn or take 
away from their story.

Field Experience Observation and Participation
Shadow another student life team member: What did you learn about their role in Student Life? What can you 
appreciate about that person’s role that you may not have realized before? Reflect on the experience of 
shadowing.

Attend an organization meeting (one that you do not belong to): Observe what leadership style the 
president/exec board illustrated while running the meeting. Observe the level of community and collaboration 
among members.

Facilitate a team builder: Facilitate a team builder with your organization or staff. Explain what team builder you 
facilitated. Reflect on what the group learned from doing the team builder, what it was like to facilitate, and why 
you chose the team builder you did.

Volunteer at a service event: Reflect on what is meant by “servant leadership”. Explain your experience and 
what you learned.

Creative Analysis/Reflections/Representations

Photo Collage: Take photos of at least 10 things on campus that you feel represent the campus culture at 
Rutgers and discuss in your post how student leaders impact the culture at Rutgers.

Case Study Analysis: You will be provided with a case study to react to in your blog post. See instructor for case 
study.

Pick one of the four stages of group development and create a two day retreat schedule for a group 
experiencing that stage of group development: Identify activities you would include, and explain why you 
chose the activities you did. 

Document Review: Pick 3 ads from the student newspaper promoting a job or opportunity for involvement on 
campus and provide a thoughtful analysis on how the organizations communicate (or fall short at communicating) 
their “Why”.

How-To/Resource
Delegation: Reflect on strategies you may have used in the past that did work and those that did not. Think 
about what the authors from some of your class readings would say about delegation. Provide succinct tips and 
strategies that other leaders could use.

Running a Meeting: Reflect on strategies you may have used/seen in the past that did work and those that did 
not. Think about what the authors from some of your class readings would say about leading a meeting. Provide 
succinct tips and strategies that other leaders could use.

Planning a Program: Reflect on strategies you may have used/seen in the past that did work and those that did 
not. Think about what the authors from some of your class readings would say about planning a program. Provide 
succinct tips and strategies that other leaders could use.

Sample Experiential Checklist
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Writing blogs that will capture the hearts of your 
audience and influence their standings on a 
particular subject doesn’t only require writing 

talent. There are many blogs people read, 
comment on and subscribe to, but the thing that 

concerns me is the lack of editing and 
proofreading. You’re definitely trying to write 

engaging and inviting content, but you shouldn’t 
offend your readers by not spending time to 

correct the obvious mistakes.

In order to hit the mark, a blog post requires a 
great deal of thinking and planning, as well as 

some self-editing that will bring it close to 
perfection. You should make sure to make your 

blog posts as great as you can before publishing 
them. Since you don’t have professional editors 
and proofreaders to watch your back, you need 
to pay attention to the tips provided in this article 

and take blogging more seriously.

Find the top ten tips for self editing your own 
blog on the next page.

By
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1. Hook your reader right from the start

Editing goes beyond simple proofreading; it 
involves making your content more captivating for 
the reader and finding the best way to re-phrase 
sentences that don’t work. Pay a lot of attention to 
the opening paragraph. It should captivate the 
reader and inspire them to read the whole thing. 
Show your readers that you care about their 
particular worries, concerns, and challenges 
associated to the topic and make them confident 
that you have the solution.

Think of a person interested to read the blog you’re 
working on. What question would they impose? 
You can take that question and turn it into an 
opening line.

2. Don’t ramble in the introduction

If you’re providing tips on how to sell more books, 
for example, no one would like to read your 
memories of the first book you wrote and go 
through an entire synopsis that’s not directly 
associated to the topic. Your introduction should be 
short and right on spot. Blog readers are mostly 
interested in quick tips that are easy to read and 
implement into practice.

Keep the post in present tense and don’t write an 
extensive introduction – make it short and powerful!

3. Blog posts have theses, too

If you thought that theses were something your 
professors tortured you with, here is a surprise: 
your blogs need them too. A strong thesis will help 
you maintain your focus to the main idea of your 
article and construct it more easily. Clarify the 
thesis at the end of your introduction and let the 
reader know what you will be talking about.

4. Avoid long sentences

People see blogs as quick reads. If they want to be 
tortured by long sentences that use rare words, 
they will look for a book or an academic article. 
Write in active tone and keep all sentences short.

5. Add more drama and attitude

A sentence can be made more powerful with a 
single phrase or word, such as fact. Make sure to 
add authority  to your writing by  being sure about 
the things you stand behind.

6. Don’t write endless blog posts

If the post is too long, many potential readers will 
lose interest in it at first sight. Don’t try  to stress out 
how much you know about a certain subject and 
avoid going to extents that would drive a reader 
away. If the topic requires more elaborating, you 
can separate the text into few linked blog posts and 
serve them on a daily basis.

7. Don’t generalize

Generalizing is the worst thing you could do for 
your blog. Your readers’ emotions will stay intact if 
you don’t trick them into reading something specific 
they can relate to. Think of a category you can 
relate to, like consultants, coaches, photographers, 
and so on. Use names and specific nouns and you 
wil l br ing yourself closer to the readers 
immediately.

8. You like adverbs? Readers don’t!

Adverbs don’t show; they tell. Instead of saying that 
someone is very  fat, use the word obese. When 
there is a word for something – use it and don’t try 
to explain it by using adverbs. Your readers will 
appreciate that.

9. Leave out adjectives too

Now that we cleared the air on adverbs, let’s 
convince you to let go of another thing you love: 
adjectives. Your readers don’t want the sizzle, so 
don’t try to full them by adding incredible, amazing, 
unmatched or other adjectives. Those won’t make 
your statements more powerful.

10. Get rid of anything you don’t need

The worst thing for a blogger is making a reader 
yawn before getting to the end of an article. Oh 
wait; there is one thing that’s worse: readers 
leaving the article after the first few sentences. 
Avoid that from happening by eliminating 
redundancies and repetition from your posts. 
Editing is all about knowing what to keep, what to 
add and what to leave out.

You can turn your blog posts into real pieces of 
writing art if you make smart choices during the 
editing process. By becoming a great editor, the 
audience will understand you better and you will be 
commercially accepted.
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Published research on emerging technologies, such as 
social media is becoming more and more prevalent.  
However, with lags in publication timelines and lengthly 
research methodologies and analysis, by the time a 
study is released the technology it once looked at may 
not be as ‘emerging.’  For example, Myspace continues 
to be seen the research, as five or six years ago it may 
have still had high volumes of active users.  Studies 
published on ‘hot’ platforms like Instagram or Vine?  
Good luck!  Many technology-related journals are 
adjusting timelines and offering online-only publishing 
options, which quicken the process.  But that is still 
after data has been collected, analyzed and written.

Personally, I am living this challenge as a doctoral 
student in Higher Education Leadership at California 
Lutheran University, taking a course called Literature 
Review.  The primary aim of this class is to produce a 
massive paper, which will turn into the chapter two of 
my five chapter dissertation.  As in all my coursework, 
citing properly all scholarly works in my papers are a 

priority.  The field of education uses APA (American 
Psychological Association) style, which is common in 
the social sciences.  Make sure those using APA pay 
attention to using the latest version, as things change 
with every reprint.  Currently used is the second 
printing of the 6th edition.  A fabulous resource without 
purchasing the book is found here at Purdue online 
Writing Lab.

My general topic is social media communication tools in 
higher education, focusing on college student use and 
educational methods to equip students to be positive 
productive citizens on these emerging technologies.  
By going through the process of writing a literature 
review, the writer continually combs through articles 
until one reaches saturation.  In other words, no new 
findings or scholarly articles can be found.  Through 
this process, one is able to see a ‘hole’ in the research, 
which will lead the researcher to develop their study 
and research questions.

Published research on social media is important for more 
than academic purposes, such as my lit review.  It is 
crucial in any field of study and industry, so decisions are 
made based upon proven research and assessed 
effective practices.  By using research to guide social 
media strategy it will strengthen the managers of 
platforms, as well as response by their online community.

On the next page you will find a list of research I have 
thus far cited in my literature review, as well as other 
related social media works.  There are many more 
published works out there, but they may not have been a 
quality I wanted to include or relevant to my study.  

Google Scholar has many of them and if you work at a 
university, you can also search for these articles through 
your online campus library.

Happy Reading!

By Josie Ahlquist

Published Social Media 
Research in Education

By using research to guide social 

media strategy it will strengthen the 

managers of platforms, as well as 

response by their online community.

;

https://owl.english.purdue.edu/owl/
https://owl.english.purdue.edu/owl/


20

Abreu, B. D. (2010).  Changing technology = 
empowering students through media 
literacy education.  New Horizons in Education, 58(3), 
26-33.

Ahn, J.  (2011).  Digital divides and social network 
sites: which students participate in social media?  J. 
Educational Computing Research, 45(2), 147-163.

Arnett, J. J. (2000). Emerging adulthood: A theory of 
development from the late teens through the 
twenties. American Psychologist, 55, 469-480.

Baker, L. R., & Oswald, D. L. (2010).  Shyness and 
online social networking services.  Journal of Social & 
personal Relationships, 27(7), 873-889.

Birnbaum, M. (2013).  The fronts students use: 
Facebook and the standardization of 
self presentations.  Journal of College Student 
Development, 54(2), 155-171.

Boyd, D., & Ellison, N. B. (2007). Social network sites: 
Definition, history, and scholarship. Journal of 
Computer-Mediated Communication, 13(1), 210–230.

Brandtzaeg, P. B.  (2012).  Social networking sites: 
their users and social implications – a longitudinal 
study.  Journal of Computer-Mediated Communication, 
17, 467-488.

Brissette, I., Scheier, M. F., & Carver, C. F. (2002). The 
role of optimism in social network development, 
coping, and psychological adjustment during a life 
transition. Journal of Personality and Social 
Psychology, 82, 102–111.

Chau, C. (2010). YouTube as a participatory culture. 
New Directions for Youth Development, 128, 65-74.

Chickering, A. W. & Gamson, Z. F. (1987). Seven 
principles for good practice in undergraduate 
education. AAHE Bulletin, 3–7.

Chen, B. & Marcus, J.  (2012).  Students’ self-
presentation on Facebook: an examination of 
personality and self-construal factors.  Computers in 
Human Behavior, 28, 2091-2099.

Cheung, C. M. K., Chiu, P., & Lee, M. K. O. (2011). 
Online social networks: why do students use 
Facebook?  Computers in Human Behavior, 27, 
1337-1343.

Clauson, K. A., Singh-Fanco, D., Sircar-Ramsewak, F., 
Joseph, S. & Sandars, J.  (2013).  Social media use 
and educational preferences among first-year 

pharmacy students.  Teaching and Learning in 
Medicine, 25(2), 122-128.

Constantinides, E. & Zinck Stagno, M. C. (2011).  
Potential of the social media as instruments of higher 
education marketing: a segmentation study.  Journal of 
Marketing for Higher Education, 21(1), 7-24.

Dahlstrom, E. (2012). ECAR study of undergraduate 
students and information technology. Louisville, CO: 
EDUCAUSE Center for Applied Research. Retrieved 
from www.educause.edu/ecar

DeAndréa, D. C., Ellison, N. B., LaRose, R., Steinfield, 
C. & Fiore, A.  (2012) Serious social media: on the use 
of social media for improving students’ adjustment to 
college. Internet and Higher Education, 15, 15–23.

Downes, S. (2005).  E-learning 2.0.  ACM eLearn 
Magazine (pp. 10).

Drew, G. (2010).  Issues and challenges in higher 
education leadership: engaging for change.  The 
Australian Educational Researcher, 37(3) 57-76.  

Ellison, N., Steinfield, C. & Lampe, C.  (2007).  The 
benefits of facebook “friends:” social capital and the 
college students’ use of online social network 
sites.  Journal of Computer-Medicated 
Communication, 12, 1143-1168.

Fuller, M.  (2012).  Effectively communicating with 
university students using social media: a study of 
social media usage patterns.  2012 ASCUE 
Proceedings, 46-58.

Gemmill, E. & Peterson, M.  (2006).  Technology Use 
among College Students: Implications for Student 
Affairs Professionals.  NASPA Journal, 43(2) 280-300.

Gonzales, A. L., & Hancock, J. T. (2011). Mirror, mirror 
on my Facebook wall: Effects of exposure to Facebook 
on self-esteem. Cyberpsychology, Behavior, and 
Social Networking, 14, 79-83.

Gray, R., Vitak, J., Easton, E. W. & Ellison, N. B.  
(2013).  Examining social adjustment to college in the 
age of social media: Factors influencing successful 
transitions and persistence.  Computers & 
Education, 67, 193-207.

Greysen, S. R., Kind, T., & Chretien, K.  (2010).  
Online professionalism and the mirror of social 
media.  J Gen Intern Med, 25(11), 1227-1229.

Research Directory Page 1

http://www.educause.edu/ecar
http://www.educause.edu/ecar


21

Grover, A., & Stewart, D. W. (2010). Defining 
interactive social media in an educational context. In 
C. Wankel & M. Marovich & J. 
Stanaityte (Eds.), Cutting edge social media 
approaches to business education: Teaching with 
LinkedIN, Facebook, Twitter, Second Life, and 
Blogs, 7-38.

Gruzd, A., Takheyev, Y., & Wellman, B. (2011). 
Imagining twitter as an imagined community. American 
Behavioral Scientist, 55(10) 1294-1318.

Hargittai, E. (2008).  Whose space?  Differences 
among users and non-users of social networking sites.  
Journal of Computer-Mediated Communication, 13(1), 
276-297.

Heiberger, G. & Harper, R. (2008). Have you 
Facebooked Astin lately? Using technology to increase 
student involvement. In R. Junco & D. M. Timm (Eds.), 
Using Emerging Technologies to Enhance Student 
Engagement. New Directions for Student Services 
Issue #124, pp. 19-35. San Francisco, CA: Jossey-
Bass.

Hew, K. F. (2013).  Use of web 2.0 technologies in k-12 
and higher education: the search for evidence-based 
practice.  Educational Research Review, 9, 47-64.

Hickman, T. & Techlehaimanot, B. (2011).  Student-
teacher interaction on facebook: what students find 
appropriate.  TechTrends, 55(3), 19-30.

Hollandsworth, R., Dowdy, L, and Donovan, J. (2011).  
Digital citizenship in K-12: it takes a 
village.  TechTrends, 55(4), 37-47.

Huang, W.-H. D., Hood, D. W. & Yoo S. J.  (2013).  
Gender divide and acceptance of collaborative web 2.0 
applications for learning in higher education.  Internet 
and Higher Education, 16, 57-65.

Hughes, G. (2009). Social software: New opportunities 
for challenging social inequalities in learning? 
Learning, Media and Technology, 34, 291–305.

Instagram (2013). Press.  Retrieved from http://
instagram.com/press/.

Jacobsen, W. C. & Forste, R.  (2011).  The wired 
generation: academic and social outcomes of 
electronic media use among university 
students.  Cyberpsychology, Behavior, and Social 
Networking, 14(5), 275-280.

Johnson, M. L. (2012). Integrating Technology into 
Peer Leader Responsibilities.  New Directions for 
Higher Education, 157, 59-71.

Joinson, A. N. (2008). Looking at, looking up or 
keeping up with people? Motives and use of 
Facebook. Proceedings of the 2008 CHI, 1027–1036.

Junco, R. (2011). The relationship between frequency 
of Facebook use, participation in Facebook activities 
and student engagement. Computers & Education, 58, 
162-171.

Junco, R. (2011).  Too much face and not enough 
books: the relationship between multiple indices of 
Facebook use and academic 
performance.  Computers in Human Behavior, 28(1), 
187-198.

Junco, R., Heiberger, G. & Loken, E. (2011). The effect 
of Twitter on college student engagement and 
grades. Journal of Computer Assisted Learning (27), 
119-132.

Junco, R., Elavsky, C. M. & Heiberger, G.  (2012).  
Putting twitter to the test: assessing outcomes for 
student collaboration, engagement and 
success.  British Journal of Educational Technology, 
1-15.

Juvonen, J. & Gross, E. F. (2008).  Extending the 
school grounds? Bullying experiences in 
cyberspace.  Journal of School Health, 78(9), 496-505.

Kalpidou, M., Costin, D., & Morris, J.  (2011).  The 
relationship between Facebook and the well-being of 
undergraduate college students.  Cyberpsychology & 
Behavior, 12, 441-444.

Klein, M. C. (2013).  Love in the time of Facebook: 
how technology now shapes romantic attachments in 
college students.  Journal of College Student 
Psychotherapy, 27, 149-158.

Kim, H. & Davis, K. E. (2009). Toward a 
comprehensive theory of problematic Internet use: 
Evaluating the role of self-esteem, anxiety, flow, and 
the self-rated importance of Internet 
activities. Computers in Human Behavior, 25, 490–
500.

Kirschner, P. A., & Kirpinski, A. C. (2010). Facebook 
and academic performance. Computer in Human 
Behaviors, 26, 1237–1245.

Research Directory Page 2

http://instagram.com/press/
http://instagram.com/press/
http://instagram.com/press/
http://instagram.com/press/


22

Klomek, A. B., Sourander, A. & Gould, M. (2010). The 
association of suicide and bullying in childhood to 
young adulthood: a review of cross-sectional and 
longitudinal research findings.  La Revue canadienne 
de psychiatrie, 55(5), 282-288.

Kolek, E. A., & Saunders, D. (2008). Online disclosure: 
An empirical examination of undergraduate Facebook 
profiles. NASPA Journal, 45(1), 1–25.

Kuh, G. 2009. The National Survey of Student 
Engagement: Conceptual and Empirical  
Foundations. New Directions for Institutional 
Research 141, 5–20.

Kukulska-Hulma, A.  (2012).  How should higher 
education workforce adapt to  advancements in 
technology for teaching and learning.  Internet and 
Higher Education, 15, 247-254.

Laverie, D. A., Rinaldo, S. B., & Tapp, S.  (2011).  
Learning by tweeting: using twitter as a pedagogical 
tool.  Journal of Marketing Education, 33(2) 193-203.

Lewis, B. & Rush, D.  (2013).  Experience of 
developing twitter-based communities of practice in 
higher education.  Research in Learning Technology, 
21, 1-35.

Lifer, D., Parsons, K., & Miller, R. (2010). Students and 
social networking sites: the  posting paradox. Behavior 
& Information Technology, 29(4), 377-382.

Livingston, L.  (2010).  Teaching Creativity in Higher 
Education.  Arts Education Policy  Review, 111, 59.62.

Lour, L. L., Yan, Z., Nickerson, A. & McMorris, R.  
(2012).  An examination of the reciprocal relationship 
of loneliness and Facebook use among first-year 
students.  J. Educational Computing Research, 46(1) 
105-117.

Malesk, L. A. & Peters, C. (2012).  Defining 
appropriate professional behavior for faculty and 
university students on social networking 
websites.  High Educ, 63, 135-151.

Mangao, A. M., Taylor, T. & Greenfield, P. M.  (2012).  
Me and my 400 friends: the anatomy of college 
students’ Facebook networks, their communication 
patterns, and well-being.  Development Psychology, 
48(2), 369-380.

Martinez Alemán, A. M., & Wartman, K. L. 
(2009). Online social networking on campus: 
Understanding what matters in student culture. New 
York, NY: Taylor and Francis.

McMillan, D. W., & Chavis, D. M. (1986). Sense of 
community: A definition and theory.  Journal of 
Community Psychology, 14(1), 6-23.

Meng-Fen, G. L., Hoffman, E. S., & Borengasser, C.  
(2013).  Is social media too social for class?  A case-
study of twitter us.  TechTrends, 57(2), 39-45.

Morgan, E. M., Snelson, C., & Elison-Bowers, P. 
(2010). Image and video disclosure of substance use 
on social media websites. Computers in Human 
Behavior, 26, 1405-1411.

Moreno, M. A., Kota, R., Schoohs, S. & Whitehill, J. M.  
(2013).  The Facebook influence model: a concept 
mapping approach.  Cyberpsychology, Behavior, and 
Social Networking, 16(7), 504-511.

Mullendore, R., & Banahan, L. (2004). Designing 
orientation programs. In M. Upcraft, J. Gardner, & B. 
Barefoot (Eds.), Challenging and supporting the first-
year student: A handbook for improving the first year of 
college. San Francisco: Jossey-Bass.

O’Reilly, T. (2005).  What is web 2.0: designing 
patterns and business models for the next generation 
of software.  Retrieved from: http://
facweb.cti.depaul.edu/jnowotarski/se425/What%20Is
%20Web%202%20point%200.pdf

Pasco, C. J. (2012).  Studying young people’s new 
media use: methodological shifts and educational 
innovations.  Theory Into Practice, 51, 76-82.

Pasek, J., More, E., & Hargittai, E. (2009). Facebook 
and academic performance: Reconciling a media 
sensation with data. First Monday, 14(5).

Pettijohn, T. F. II, LaPiene, K. E. Pettijohn, T. F, & 
Horting, A. L.  (2012).  Relationships between 
Facebook intensity, friendship contingent self-esteem, 
and personality in the u.s. college students.   
Cyberpsychology: Journal of Psychosocial Research 
on Cyberspace, 6(1), 1-8.

Phelps, K.  (2012).  Leadership online: expanding the 
horizon.  New Directions for Student Services, 140, 
65-75.

Research Directory Page 3

http://facweb.cti.depa/
http://facweb.cti.depa/
http://facweb.cti.depa/
http://facweb.cti.depa/
http://facweb.cti.depa/
http://facweb.cti.depa/


23

Pittman, L. D., & Richmond, A. (2008). University 
belonging, friendship quality, and psychological 
adjustment during the transition to college. Journal of 
Experimental Education, 76(4), 343–362.

Radliff, K. M. & Joseph, L. M. (2011).  Girls just being 
girls? Mediating relational aggression and 
victimization.  Preventing School Failure, 55(3), 
171-179.

Rodriguez, J.  (2011).  Social media use in higher 
education: key areas to consider for 
educators.  MERLOT Journal of Online Learning and 
Teaching, 7(4), 1-12.

Reich, S. M. (2010). Adolescent’s sense of community 
on MySpace and Facebook: a mixed-methods 
approach.  Journal of Community Psychology, 38(6), 
688-705).

Sacks, M. A. & Graves N.  (2012).  How many “friends” 
do you need?  Teaching students how to network using 
social media.  Business Communication 
Quarterly, 75(1), 80-88.

Salomon, Danielle (2013).  Moving on from Facebook.  
Using Instagram to connect with undergraduates and 
engage in teaching and learning.  ACRL TechConnect, 
408-412.

Saeed, N., Yang, Y., & Sinnappan, S. (2009). 
Emerging web technologies in higher 
education.  Educational Technology & Society, 12(4), 
98-109.

Salmon, G. (2000). E-moderating: The key to teaching 
and learning online. London: Kogan Page.

Sanders, C. E., Field, T. M., Diego, M., & Kaplan, M. 
(2000). The relationship of Internet use to depression 
and social isolation. Adolescence, 35(138), 237–242.

Sellers, M. (2005).  Moogle, Google, and garbage 
cans: the impact of technology on  decision 
making.  International Journal of Leadership in 
Education, 8(4) 365-374.

Sponcil, M. & Gitimu, P. (2013).  Use of social media 
by college students: relationship to communication and 
self-concept.  Journal of Technology Research, 4, 
1-13.

Steinfield, C., Ellison, N. B., Lampe, C. (2008). Social 
capital, self-esteem, and use of online social network 
sites: a longitudinal analysis. Journal of Applied 
Developmental Psychology, 29, 434-445.

Stoller, E. (2013).  Our shared future: social media, 
leadership, vulnerability, and digital identity.  Journal of 
College & Character, 14(1), 5-10.

Tosun, L. P. (2012). Motives for Facebook use and 
expressing “true self” on the internet. Computers in 
Human Behavior, 28, 1510-1517.

Twitter (2013).  Company.  Retrieved from https://
about.twitter.com/company.

Wandel, T. L. (2008). Colleges and universities want to 
be your friend.  Planning for Higher Education, 35-48.

Walker, C. M., Sockman, B. R. & Koehn, S. (2011).  An 
exploratory study of cyberbullying with undergraduate 
university students.  TechTrends, 55(2), 31-38.

Wohn, D. Y., Ellison, N. B., Khan, M. L. Fewins-Bliss, 
R. & Gray, R.  (2013).  The role of social media in 
shaping first-generation high school students’ college 
aspirations: a social capital lens.  Computers & 
Education, 63, 424-436.

Wolf-Wendel, L., Ward, K., & Kinzie, J.  (2009).  A 
tangled web of terms: the overlap and unique 
contribution of involvement, engagement, and 
integration to understanding college student 
success.  Journal of College Student Development, 
50(4), 407-428.

Veletsianos G.(2010) A definition of emerging 
technologies for education. In Emerging Technologies 
in Distance Education, pp. 3–22. Athabasca University 
Press, Edmonton, AB.

Veletsianos, G. (2011).  Higher education scholars’ 
participation and practices on twitter.  Journal of 
Computer Assisted Learning, 28, 336-349.

Veletsianos, G. (2013).  Open practices and identity: 
evidence from researchers and educators’ social 
media participation.  British Journal of Educational 
Technology, 44(4) 639-651.

Yang, C. & Brown, B.B. (2013).  Motives for using 
Facebook, patterns of facebook activities, and late 
adolescents’ social adjustment to college.  J Youth 
Adolescence, 42, 403-416.

Yu, A. Y., Tian, S. W., Vogel, D., & Kwok, R. C. (2010). 
Can learning be virtually boosted?  An investigation of 
online social networking impacts.  Computers & 
Education, 55, 1494– 1503.

Research Directory Page 4

https://about.twitter.com/company
https://about.twitter.com/company
https://about.twitter.com/company
https://about.twitter.com/company


24

This eBook is designed to supplement What Happens in Vegas Stays on YouTube if 
you are using it in a college course or corporate training series. The eBook 
provides supplemental resources, case studies, articles and tips on key topics 
covered in the book. If you are interested in purchasing the book as a common 
reader for your students or staff, please contact Equalman Studios Director of 
Business Design, Courtney O’Connell (coconnell@equalman.com) for more 
information on our bulk ordering options.

Called a Digital Dale Carnegie, Erik Qualman is the author of bestsellers 
Socialnomics (2009) and Digital Leader (2011). Socialnomics made the #1 Best 
Sellers List in 7 countries and was a finalist for "Book of the Year." Erik’s latest 
book received over fifty 5-star ratings on Amazon in just the first month of it’s 
release. What Happens in Vegas Stays on YouTube gives readers an inside look at 
the art and science behind why digital reputations are determining: business 
winners and losers, your child's future, effective vs. ineffective CEOs, your next job 
and much more!

More from Equalman Studios:

• Speaking engagements that inspire and provoke thought. Erik Qualman is an 
engaging and impactful keynote speaker with a variety of topics for all types of 
audiences. Here are a few of the most requested speaking topics:

•  Digital Leaders are Made - Not Born

• Socialnomics:  Word of Mouth Goes World of Mouth

• Mobilenomics: Stepping Your Business into the Mobile Revolution

• Producing and Protecting Your Digital Reputation

• Training and consulting that will create positive change in 
your organization. Contact socialnomics@gmail.com for 
more information about the different packages and options 
we have available.

• Online Learning Modules that captivate audiences with 
high quality content and engaging visuals. Our 
modules also provide managers/supervisors with 
real-time results data.
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http://bit.ly/vegas-pre
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